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Nanoform

Website: www.nanoform.com

Nanoform’s mission is to support the life 

sciences industry by overcoming drug 

development and delivery challenges 

through its multi-patented CESS® 

technology. This technology enables 

poorly soluble molecules in the 

pharmaceutical pipeline to progress into 

clinical development by increasing their 

rate of dissolution and improving their 

bioavailability. A higher rate of dissolution 

and improved bioavailability also lowers 

the dosage required for a therapeutic 

effect, resulting in a reduction in both side 

effects and wastage of drugs in the body. 

The latter has a positive impact on the 

environment, Mr. Jones points out. In 

addition, Nanoform’s green particle 

engineering process produces pure and 

stable nanoparticles as small as 10 nm 

using supercritical carbon dioxide. “There 

are several bottom-up and top down 

approaches to improve the rate of 

dissolution but we believe our bottom-up 

approach is superior, particularly as we do 

not use surfactants; the pharmaceutical 

industry doesn’t like surfactants as they 

may cause side effects for patients,” Mr. 

Jones explains.

Mr. Jones joined the team in October 2018 

to help transform the company from 

technology start-up to commercial entity. 

Since that time, there have been 

numerous high-profile appointments to 

the Nanoform management team. The 

company secured the appointment of Dr. 

Gonçalo Rebelo de Andrade as Chief of 

Business Operations; he has substantial 

knowledge of particle engineering 

through his previous role as Business 

Development Manager for the inhalation 

business at Hovione, a particle 

engineering contract development and 

manufacturing company. “The 

appointment came at an important time 

in the company’s evolution following 

considerable investment in our people 

An award winning specialist in nanoparticle engineering technology, 
Nanoform recently launched a US subsidiary, citing growing demand 
for its technology from US pharma companies, and extended its 
partnership with Orion Corporation, a Finnish pharmaceutical 
company, to apply Nanoform’s award-winning CESS® technology to 
new chemical entities. Christian Jones, Chief Commercial Officer at 
Nanoform, believes they are now well positioned to continue to 
expand their reach, with the ambition to provide more drugs with a 
second chance at reaching the market.

Small is powerful for the 
pharmaceutical industry

and facilities,” says Mr. Jones. “Dr. 

Andrade’s background and experience in 

drug delivery is a huge asset to the 

company and he will play a key role in the 

international expansion of our business.” 

To support their plan to work closely with 

the global pharmaceutical industry in 

drug development, from the proof of 

concept stage through to process 

optimisation and GMP manufacturing, 

Nanoform has also appointed Dr David 

Rowe, ex particle size reduction lead for 

GSK, as Head of Manufacturing for 

Nanoform and is responsible for 

implementing and leading the GMP 

activities at the company. 

There was more good news for Nanoform 

when Finland-based Orion Corporation 

announced it would use Nanoform’s 

proprietary CESS® technology to enhance 

the company’s formulation process and 

provide poorly soluble molecules with a 

path to clinical trials. As a company that 

covers the entire life-cycle from research 

and development, to commercial 

manufacturing and marketing of 

pharmaceuticals, Orion is continuously 

developing new drugs and treatment 

methods.

These moves combined with the 

establishment of a US subsidiary are all 

logical steps in the evolution of 

Nanoform, in Mr. Jones’ view, as they are 

looking to expand the reach of their 

nanoforming™ technology. “We already 

have contacts and partners in the US, and 

we want to be in close proximity to them.”
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Tetra Pak was founded by Ruben 

Rausing and built on Erik Wallenberg’s 

innovation, a tetrahedron-shaped 

plastic-coated paper carton, from 

which the company name was derived. 

Since its start in 1951 Tetra Pak has 

taken pride in offering a package that 

should save more than it costs. 

Today, Tetra Pak’s portfolio includes 

much more than just packaging and 

equipment for the food and beverage 

industry. It also provides a range of 

processing and packaging solutions for 

use with a broad array of products, 

from ice cream and cheese to fruit, 

vegetables and pet food. Supplying 

complete systems for processing, 

packaging and distribution, designed 

to optimise the use of resources, Tetra 

Pak’s processing systems are not only 

developed to protect the product it 

contains, but also to minimise the use 

of raw materials and energy during 

manufacture and subsequent 

distribution. Tetra Pak is deeply 

committed to enhancing the 

environmental credentials of its 

operations, products and solutions, 

including the continued development 

of environmentally efficient packages 

that protect food and prevent it from 

being wasted.

The 12th issue of the Tetra Pak Index, 

focuses on health and the 

environment. The research for this 

Index is based on an integrated global 

study by Ipsos, specially commissioned 

by Tetra Pak, and is available for 

everyone to read on the company’s 

website. This report explores the 

drivers of this new trend, and the 

opportunities it presents for brands 

going forward. Nearly three out of five 

consumers already think that their 

health and well-being are strongly 

affected by the environment. Adolfo 

Tetra Pak is a leading food processing and packaging company, part  
of the Tetra Laval Group with head offices in Lund, Sweden, and Pully, Switzerland. 
Tetra Pak supports food and beverage manufacturers  
with packaging, filling machines and processing solutions, including distribution tools 
like accumulators, cap applicators, conveyors, crate packers, film wrappers, line 
controllers and straw applicators. In late 2019, the company launched the 12th issue 
of the Tetra Pak Index,  
which focuses on health and the environment. “Historically seen as  
two separate areas, we’re now seeing them converge within food  
and beverage,” said Adolfo Orive, President & CEO, Tetra Pak.

Making food safe and  
available everywhere

Orive explained: “There is a growing 

belief that today’s lifestyles, 

particularly what we eat and drink, 

have a fundamental impact on both.”

Sustainability has always been core to 

how Tetra Pak operates as a business. 

“We recently launched our Planet 

Positive campaign, which urges 

industry stakeholders to move to a 

low-carbon circular economy. This 

represents a new way of thinking, 

urging industry stakeholders to come 

together to address the pressing global 

environmental issues of climate and 

waste, taking a broader view of 

sustainability, going beyond recycling 

and reuse to include the carbon impact 

of raw materials and manufacturing,” 

Adolfo Orive stated at the presentation 

of the Tetra Pak Index. 




